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Certainly	  the	  biggest	  
shi:s	  in	  economic	  
journalism	  have	  been	  
the	  remarkable	  
increase	  in	  specialized	  
experBse	  among	  
business	  journalists	  
and	  the	  showcasing	  of	  
business	  news	  in	  the	  
mainstream	  media.	  
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The	  biggest	  change	  is	  
the	  rise	  of	  the	  
analyBcal	  or	  
someBmes	  opinion	  
columns	  and	  blogs,	  
both	  on	  the	  big	  
journalisBc	  plaIorms	  
and	  on	  the	  web.	  	  
	  
Reporters	  and	  editors	  
are	  more	  
sophisBcated,	  
without	  wriBng	  down	  
to	  their	  readers.	  
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The	  integraBon	  of	  
business	  journalism	  
with	  internaBonal,	  
poliBcal	  and	  social	  
policy	  coverage	  has	  
been	  a	  major	  change.	  
	  
The	  global	  view	  of	  
economic	  journalism	  
is	  another.	  	  Stories	  
now	  deal	  with	  
developments	  around	  
the	  world.	  	  
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Before	  the	  1980s,	  
business	  journalism	  
was	  a	  backwater	  
(except	  perhaps	  at	  
the	  WSJ).	  	  Then	  came	  
the	  roaring	  bull	  
market,	  which	  began	  
in	  ‘82	  and	  riveted	  the	  
American	  public,	  and	  
the	  rise	  of	  corporate	  
raiders,	  who	  were	  	  
swashbuckling	  and	  
fun	  to	  write	  about.	  
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The	  biggest	  change	  in	  
business	  coverage	  -‐	  
aside	  from	  the	  sheer	  
quanBty	  -‐	  is	  the	  
increase	  in	  knowledge	  
of	  many	  reporters.	  
Another	  change,	  
easily	  overlooked,	  is	  
how	  pervasive	  
financial	  markets	  
have	  become	  in	  our	  
lives.	  	  In	  the	  1970s,	  
there	  simply	  was	  not	  
that	  much	  interest.	  
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The	  biggest	  change	  is	  
the	  extent	  to	  which	  
business/economic	  
news	  and	  general/
poliBcal	  news	  has	  
merged.	  	  
	  
Is	  the	  Eurozone	  crisis	  
an	  economic	  story	  or	  
a	  poliBcal	  story?	  	  
(Answer:	  both.)	  
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As	  businesses	  and	  the	  
affluent	  have	  become	  
the	  main	  market	  
willing	  to	  pay	  for	  
news	  instead	  of	  
ge`ng	  it	  free,	  
resources	  have	  
flowed	  to	  economic	  
coverage.	  	  
	  
The	  tricky	  quesBon	  
lies	  in	  wriBng	  about	  
issues	  in	  which	  
economic	  elites	  may	  
have	  different	  
interests	  from	  the	  
rest	  of	  society.	  
	  


