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The	  iEconomy	  
Pulitzer	  Prize	  

Explanatory	  Repor6ng,	  2013	  
Awarded	  to	  The	  New	  York	  Times	  Staff	  for	  

its	  penetra6ng	  look	  into	  business	  
prac6ces	  by	  Apple	  and	  other	  technology	  
companies	  that	  illustrates	  the	  darker	  side	  
of	  a	  changing	  global	  economy	  for	  workers	  

and	  consumers.	  
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Charles	  Duhigg	  
New	  York	  Times	  



The	  iEconomy,	  Part	  1	  



The	  iEconomy,	  Parts	  2	  and	  3	  



The	  iEconomy,	  Parts	  4,	  5	  and	  6	  



The	  iEconomy,	  Parts	  7,	  8	  and	  9	  



	  
iEconomy	  story	  published	  in	  Caixin	  

Chinese	  transla3on	  	  
	  



To	  the	  Judges:	  
	  	  	  	  	  	  Some	  30,000	  Apple	  store	  employees	  got	  raises	  in	  2012,	  many	  
of	  them	  for	  10-‐20	  percent.	  More	  than	  1	  million	  workers	  at	  
Chinese	  factories	  that	  make	  iPhones	  and	  iPads	  got	  25	  percent	  
raises,	  and	  their	  working	  condi5ons	  improved	  aZer	  the	  plants	  
were	  opened	  for	  outside	  inspec5ons	  for	  the	  first	  5me.	  The	  U.S.	  
Senate	  opened	  an	  inves5ga5on	  into	  the	  some5mes	  ques5onable	  
tac5cs	  Apple	  and	  other	  technology	  companies	  use	  to	  reduce	  
their	  tax	  bills.	  
	  	  	  	  	  	  	  All	  because	  of	  a	  series	  in	  The	  New	  York	  Times,	  called	  
“The	  iEconomy,”	  that	  sparked	  a	  global	  conversa5on,	  in	  addi5on	  
to	  immediate	  impact.	  
	  	  	  	  	  	  	  Apple	  is	  one	  of	  America’s	  most	  revered	  companies,	  a	  symbol	  
of	  American	  ingenuity	  and	  innova5on.	  But	  Apple’s	  success,	  like	  
that	  of	  so	  many	  companies	  in	  the	  burgeoning	  informa5on-‐
technology	  economy,	  has	  come	  at	  a	  cost,	  Times	  reporters	  found.	  

	  	  	  



To	  the	  Judges	  (cont.)	  
	  	  	  	  	  	  The	  inves5ga5ve	  series	  probing	  Apple	  began	  with	  a	  simple	  
ques5on,	  but	  one	  with	  profound	  implica5ons:	  	  
	  	  	  	  	  	  	  Why	  doesn't	  America	  make	  any	  cell	  phones	  -‐	  the	  most	  
ubiquitous	  consumer	  product	  of	  our	  5me	  -‐	  and	  what	  does	  that	  
say	  about	  Apple,	  about	  where	  it	  does	  operate	  and	  about	  the	  
way	  that	  it	  conducts	  its	  business?	  And	  what	  does	  it	  say	  if	  one	  
of	  America’s	  most	  successful	  companies,	  in	  one	  of	  the	  fastest-‐
growing	  industries,	  doesn’t	  create	  many	  jobs	  in	  America?	  
	  	  	  	  	  	  “The	  iEconomy”	  showed	  that	  the	  carefully	  cul5vated	  public	  
image	  of	  Apple	  and	  the	  broader	  technology	  industry	  is	  oZen	  at	  
odds	  with	  reality.	  
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